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Data ethics is a situation in which there is a responsible and sustainable use of data in the right way. Based on the Ferguson point of view on the exemption of the software companies is that the new platform has been distorted since the network has been trying to make themselves more of the important in the market due to the fact that this platforms which are the one that provides information to the public (Turilli & Floridi, 2009).  The big companies have employed data intelligence with the idea that the companies should give ethical information with logical data that can be of trust in doing the adverts on the platforms. The silicon companies depend on the reasonable data center, which is the main focus of technology that carries extensive data to disseminate heir data, which are more synchronized to reach the public with the data set of privacy that make them more vulnerable on the global market with the advance in the technology.  

Google provider is the engine that is modified to provide information that is specialized to be of trust that all the data can be generated from it.  It plays a part in the provision and delivery of information. The semantic behind Google is that it has popping ads and hoc (Taddeo, 2010). These are the adverts that majorly do in delivery information when you open the new search engine. The ads are always being made in a way that the adverts can be delivered to the audience faster.

  With the change in the level of abstraction, the amazon being the monopoly in the markets reiterated by Ferguson is that it has positive service in providing the solution to the problems they need in the market. The focus on the use of this technology will improve the level of artificial intelligence of delivery and monitoring of data.
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